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THE INTELLIGENCE BEHIND YOUR BRAND'S NEXT LEAP

For over 15 years, Therefore Design Pvt. Ltd. has partnered with diverse
businesses across India to craft, elevate, and evolve their brands through
insight-led strategies, impactful storytelling, and customer-centric design.
With experience spanning sectors—from consumer goods and services to
technology and lifestyle—we've learned not just how to build brands, but
how to make them matter.

Our Closed Al-powered Brand Personality
Toolis the result of this rich legacy.

Developed from real-world branding and marketing intelligence, this

tool helps brand owners, entrepreneurs, and marketing leaders gain a
comprehensive diagnosis of their brand'’s personality in just 5 minutes. By
answering a curated set of questions, you receive actionable suggestions
on the visual manifestation for your brand basis your desires.

WHAT THIS REPORT OFFERS YOU:

A snapshot of your Brand's primary and secondary archetype. Appropriate
directions for the typography, colours, materials and look & feel basis this
personality along with a recommended tone of voice that should be used
consistently across all touchpoints of the Brand.

Use this report as a springboard to fine-

tune your design brief, strengthen your
marketing messaging, and elevate your brand
experience across touch-points.

Disclaimer: The responses reflected in this report are most meaningful when the
questionnaire has been answered from the perspective of how your consumers
expect the brand to behave — not from personal preference, internal bias, or
individual aspiration. The intent of the exercise is to evaluate the brand's personality
within a competitive market context, keeping differentiation, relevance, and customer
expectations in mind. For strategic accuracy, the outcomes of this assessment should
be validated against consumer insights, competitive benchmarking, and market
research. The archetype indicated in this report serves as a directional framework and
should be further refined through structured consumer and category analysis before
final implementation.
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WHAT IS ABRAND ARCHETYPE?

A brand archetype is a personality framework that defines how a brand behaves,
communicates, and emotionally connects with its audience. It is based on the

12 universal archetypes introduced by psychologist Carl Jung, who proposed

that certain character patterns are deeply embedded in human psychology and
recognized across cultures. In branding, these archetypes help give a brand a
human personality — so it feels relatable, consistent, and emotionally memorable.

WHY BRAND ARCHETYPES MATTER

Consumers don't connect with products, they connect with personalities.
When a brand has a clearly defined archetype:
Its communication becomes consistent across packaging, website,
advertising, and social media.
The tone of voice becomes clear and distinctive.
Design decisions become aligned and purposeful.
Customers instinctively “get"” the brand.
It shifts a brand from being a commodity to becoming a character people
recognize and trust.

HOW IT IMPACTS BUSINESS DECISIONS

1. Tone of Voice
Is the brand playful or authoritative? Warm or expert-led?

2. Visual Language

Bold contrasts vs soft palettes? Minimal vs expressive?

3. Product Innovation
Does the brand disrupt conventions (Outlaw) or refine them (Ruler)?

4. Customer Experience
Is the brand nurturing (Caregiver) or empowering (Hero)?

Without an archetype, brands often sound inconsistent — shifting personality
depending on who writes the copy or designs the communication.

WHY IT'S STRATEGICALLY POWERFUL

In crowded markets (especially FMCG and packaging-heavy categories),
differentiation rarely comes from functional benefits alone.
Archetypes create:

Emotional differentiation

Stronger recall

Deeper brand loyalty

Clearer positioning
They ensure that every touchpoint, from packaging to performance marketing,
feels like it's coming from the same “person.”
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The 12 Core Brand Archetypes Overview

1.  Thelnnocent - Pure, optimistic, simple | Example: Dove

2. The Explorer - Independent, adventurous | Example: Jeep

3. The Sage - Wise, knowledgeable | Example: Google

4. The Hero - Courageous, driven, strong | Example: Nike

5. The Outlaw - Disruptive, rebellious | Example: Harley-Davidson

6. The Magician - Transformational, visionary | Example: Disney

7. The Everyman - Relatable, down-to-earth | Example: IKE

8. The Lover - Passionate, intimate, sensory | Example: Victoria's Secret
9. The Caregiver — Nurturing, protective | Example: Johnson & Johnson
10. The Jester - Fun, playful, spontaneous | Example: Old Spice

11. The Creator - Imaginative, expressive | Example: LEGO

12. The Ruler - Powerful, authoritative, premium| Example: Rolex

WHAT A BRAND ARCHETYPE IS NOT

Itis not a logo style.

Itis not a tagline.

It is not a campaign idea.
It is not a target audience.

It is the core personality blueprint that informs all of the above.

IN SIMPLE TERMS

If your brand were a person: How would they
speak? How would they dress? \What would they
stand for? How would they behave in a room full
of competitors? That personality is your brand
archetype.
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THEREFORE

At Therefore Design, we believe every brand has the potential to
lead, inspire, and transform. This report is your first step. The next?
Let's build it together.

To explore a full-scale brand
strategy project, connect with us:

+91 74101 04886
info@thereforedesign.com
vw.thereforedesign.co.in

ights reserved.

methodology, content, questions, scoring logic, and generated insights, is the

Jesign Pvt. Ltd. It is protected by applicable copyright, trademark, and proprietary
l—digital or printed—may be reproduced, copied, distributed, reverse-engineered, or
t prior written consent from Therefore Design Pvt. Ltd.

tly prohibited and may result in legal action.

please contact: legal@thereforedesign.co.in





